Can 11 Million People Predict the Future?

We know they can, more in a bit...

4 Anthrocenter Links Business and People Worldwide
We have done this for over 30 years.
We pass our tech savings on to you, meaning:
Easy, fast, cheap, good.
Know right away who will buy, who won't and why.

Anthrocenter focuses on just three areas:

The Consumer

Anything you need to know about consumers, we have it or can get it. We
can ask people in real time from 1,000-50,000 people and get answers to
you in as little as 24 hours. With over 11 million real people digitized into
computer avatars, we can simulate and model anything you want

to know to predict future outcomes.

Global Markets

Whether you are doing business or selling products in other countries,
cultures differ. Before you invest or go into another country, know what
the local customs are, what offends and what motivates. It's not just
another language, it's a very different way of life, thinking and behaving.

Corporate Culture

Corporations have become communities with a specific identity. Has
your company set up a recognized culture beyond the requisite rules

of operation? It eases transitions when companies merge, helps people
pull together in difficult times and improves the general flow of work.
Get certified in corporate anthropology,add a great tool to your skill set.

People all over the planet have similarities and differences.

We can:
Show you how they think, act, behave, react, dream and plan for the future.
Tell you what consumers think now and we can predict their future purchases.
Help you seek markets in emerging and established world markets.
Teach your company to build a better work flow.

We make it so very easy for over 30 years.

Contact us: www.anthrocenter.com

Consumers
11 Million People
Can Predict the Future

How does it work? In this picture, a person
is standing on a stack of data CDs.

Our data fills a stack of CDs higher than

any mountain in North America. Our

data is active, intelligent and animated.
Meaning, if you need to know it, we have it.

Intelligent data when you need it.

In 2009, 70% of the US economy
was from consumers.

In 2009, 18% of the entire world
economy was from US consumers.

We can help you many ways -
Providing some of the fastest consumer research (24 hr)
with our Ask Consumers Now™ easy query page.

As of 2009, 1,596,270,108 people
are online. That is about 24%
of the world's population.

Reliably predicting behavior over a near limitless variety

of conditions with our Virtual ConsumerLand™ putting real people
into consumer avatars™ in a computer simulation. With over

11 million people digitized into our modeling system, the avatars
actively and accurately simulate real life.

In North America about 75%
of the population is online
or 251,290,489 people.

60% of the world's population

Using anthropology* we gather a huge set of facts about a person. Lo

We build a sort of cultural identity for that person. How we live,
think, hope, dream, believe and react differs with us all. *Cultural
anthropology is the science that studies how we live, play, relate
and interact with our world.

5% of the world is on Facebook.

For 2010, 67% of US consumers
want to purchase household
appliances, cars or renovate their

We digitize this info to animate in a virtual computer world. We niis

create an avatar of a real person. The avatar "knows" how and
where they live. Every person in the digital form is unique

and based on a real person. We animate the avatars and see what
happens in their simulated world. The results are compared to real
world answers from the same people we digitized. Accuracy is

+/- 5% for the intelligent avatar data & +/- for real world queries.

For 2010, 58% of US voters want
their tax money kept home.
Americans want to cut foreign
aid and instead give out USA aid.

You can ask real people multiple choice questions and get results
back in 24 hours. You can choose to ask as little as 1,000 people or
go up to 50,000 individuals. Pricing starts at $S2 a person. Why is
this such a bargain? Easy, it's something we've perfected in over

30 years of scientific research. Technology has advanced to let us
work quickly, effeciently and effectively. Need to know anything
about people? With over 3 petabytes of info, we can help.

Imagine

11 Million
digital people
living their lives
4 in a simulated
world.

With Consumer Avatars, consumer
prediction evolves out of the box.
The future is here, now.

Global Markets

Doing Business or
Selling Products in the New
Global Marketplace

The Center for Corporate Anthropology brings cultural perspectives

to the business world in an increasingly global marketplace,

queries and/or simulates consumer preference and behavior

as well as helping with corporate culture, competition and global business

Preparing corporations to enter global markets:
established, emerging and unexplored.

Our world is now connected in ways nearly unimaginable 100 years ago.
Cultures: lifestyles, beliefs, habits, motivations, buying patterns and trends
differ around our world. Doing business within the borders of your
originating country goes with assumptions surrounding your culture.

But what if your culture appears the same, yet differs in important areas?
What mistakes or faux pas could happen?

Did you know that:

* In France, during a meal you do not place your hands in your lap.
Hands and wrists are propped on the table.

* In China, don't discuss business at meals.

* In Russia, don't stand with your hands in your pockets.

* In England, you do place your hands in your lap
during a meal when not using them.

* In Japan, do not blow your nose in public.

* In Great Britain, don't touch people and give them physical space.

* In Germany, Don't attempt humor during business negotiations.
Give them another 6 inches of personal space.

* In France don't give chrysanthemums, the flowers are
traditionally taken to cemeteries.

* In India, avoid wearing or using objects made of leather, it offends
their tradition of cows being revered.

* In United Arab Republic, do not admire an object too much,

In a world that

they may feel obligated to give it to you, don't refuse a gift. is getting smaller,
* In Scotland, you do not discuss family or personal matters as chitchat. knowledge of
* In India, do not wink, it is considered very rude and sexual. other cultures
*In China, don't point with your index finger, use your hand is your passport
with open palm. to success.

* In Japan, slurp your noodles with some noise.
* In Italy, the number 17 is considered bad luck.

Let us help you transition into the global business environment.

Corporate Culture

We specialize in human culture.

Whether you need to find more effective
ways to create teamwork or to discover
how to best utilize your workforce,
building a positive corporate culture will make a difference.

You can get a certification in Corporae Anthropology to add to your skillset.

Over 65% of mergers have severe problems or fail because executives work

on the deal instead of also including the people.

W. Edwards Deming said that 85% of failure in business operations is the result of failing
managers instead of employees.

Let us help you by:

Easing the transition of mergers/acquisions. FInding common ground
within the companies to make a new corporate culture
is a winning solution for all.

Building a more effective corporate culture.
Improving employee production creativity and communication.
Giving greater success in product innovation, design and marketing.

And increasing predictive skills targeting consumer trends and behaviors.
Predicting the impact of competition.

Educating corporate professionals in the skills of anthropology techniques
adds a valuable toolset with our Certification program. Our Jump Start
programs can be done online or on site.

Corporate culture gives your company a set of user friendly rules and structure
for easier interaction.

Anthrocenter

11 million people can predict the future.

Consumer Avatars™ representing real people

live, work and play in our Virtual Our world is connecting.
ConsumerLand™ digital world. Let us help. Let us help.

We make it easy for you to:

Predict consumer behavior
Ask consumers guestions
Try out new products via avatars

Enter global marketplace
Avoid cultural faux pas
Find innovative markets

Create beneficial corporate culture

Ease mergers/aqusitions Corporate Anthropology:
Gain Corporate Anthropology certification People + Business
Worldwide

If you knew:

What consumers will do in the future? B .
How consumers thik about your products and brand? | X - [‘E‘;U‘.'j
Their thoughts about your competition? T ———
If they cut back spending, where will they cut? e

'\“_1_',{1)._(" v .,YJ‘
If you could look into a world and watch the future, - » - ¢ J
would this help your company? (e~ Trmoceyesy

We can do this. We can give you great predictions,
trends, reactions and allow you to feel secure
from R & D to market launch.

Information is Money

Contact us at:
www.anthrocenter.com
970.430.0180

"When you work, you trade a piece of your life.
Be sure your work is worth your life."
Aunti-Aunti - French Polynesia




